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With technology advancing at a rapid rate, the business world is constantly changing 
and adapting to its environment. The same trends that were happening 5 years ago 
are completely different from what’s trending today.  
 
DECA’s goal is to prepare leaders for the future because they will be the ones building 
it. Whether you’re a competitor looking for trends you can include in your presentation 



 

or a member curious about what the next few years are going to look like, this article 
will help you learn about current trends.   
 
 
 

1. Artificial Intelligence  
You might have heard about Artificial Intelligence (AI) in the news, but what exactly is 
it? 
Artificial Intelligence is the science of designing intelligent machine computer 
programs. It specifically looks at ways to make computers more efficient at tasks that 
humans are better at currently . For example: humans are naturally better at 
recognizing people and their vocal patterns, but AI explores ways to program 
computers and devices so that can recognize those things better.  
 
But how does this apply to the business world?  
Companies utilizing Artificial Intelligence are better able to predict their consumers 
habits. Their AI tools can pick up on patterns in the consumer’s behavior and use them 
to their advantage. By utilizing the data they have, these companies can present more 
customized information to the consumer and make more sales.  

 
2. Social Media 

The total worldwide population is at around 7.6 billion and 3.02 billion are active social 
media users. That means almost 40 percent of the people around the globe are 



 

connected to each other through various platforms. In the business world, this has 
completely transformed marketing and the way businesses can reach their 
consumers. 
 

● With the freedom to more creatively present content, companies can 
establish their brand and build their image 

● Users can discover new brands and products more quickly and easily 
● Through influencer partnerships, companies can reach new audiences 

who trust the influencer’s recommendations 
● Companies can get instant feedback from consumers allowing them to 

understand their market better  
 

With all these benefits, many companies have focused large parts of their marketing 
efforts on improving their social media presence. As time progresses, it will get more 
competitive for brands to get attention on social media so new tools will arise to boost 
engagement and interaction.  

 
3. E-Commerce 

Did you know it is predicted that a quarter of American malls will close in the next five 
years? Brick and Mortar stores are losing business as brands shift to increase their 
sales online. The term “E-Commerce” encompasses both the buying and selling of 
goods on the internet. With most brands offering free returns and convenient shipping, 
consumers can easily look through products from the comfort of their home. Not only 



 

can they see more options, but they can also get better deals online with flash sales 
and email coupons.  
 
As we keep progressing forward, more and more brands will shift to an online 
presence which is will also impact marketing. If more companies are online, it is 
harder for consumers to find new brands. This will lead to more people utilizing SEO 
(Search Engine Optimization) which is the process of increasing a site’s visibility in 
search results. This will allow their brand to get more clicks and be more noticed.     
 

4. Automation 
Automation encourages processes to function without humans running them. For 
example, banks have automated cash handling that allows a system to track and/or 
dispense the cash available. With businesses able to focus more on creative tasks, 
they can innovate more. Rather than hiring people to do jobs like keeping track of 
inventory, a machine can take care of it while a person could be in the charge of 
coming up with new products for the company to sell.  
 

5. Personalized Marketing 
Rather than using standardized messages to mass contact people, companies are 
shifting to personalized marketing where messages are customized for different 
customers. Companies can also group customers together and send specific emails to 
them by utilizing Click Segmentation. Click Segmentation is a service provided to 
companies where their mailing lists can be grouped by similarities in the people’s 
interests. These interests are found by what they clicked on in past emails. Companies 



 

can then cater different emails to different groups in hopes that they are more likely to 
read the email.  
  
Overall, keeping up with business trends can be a great way for you to learn more 
about how our world is changing each day.  
 
We hope you found these trends interesting and will move forward to do your own 
research! A quick google search can get you millions of results on what trends are 
going on right now. You can also utilize terms we’ve covered like Artificial Intelligence 
and Search Engine Optimization in your DECA projects. Be sure to post on social 
media and hashtag #VADECAMoments if you found this article helpful!  
 
 

 
 


